g, Boxal, Netherlands,
the new high definition
and digital printing
in addition to the forming
s they afford the designer,
r to meet the Brands’ demand
iveness.
k Flécheux, Aerocan,
jice, took stock of aerosol can
jork technologies and trends
account of the appearance/
nmental compatibility ratio.
Sharon Jackson, Leading Edge
gbels and Packaging, United
om, completed this overview
o Design and Aerosol decoration
gehnology » with a prcbentdtlon on
he _advanlages of “wraps”.
iPhilippe Morel, Sleever
hemational, France, described the
s of sleeves to decorate an aerosol.

o wind up this first day of the
gonference, Christian Derambure
mthralled participants with his paper
1 « The process of innovation and
otection of intellectual property »,
ing his expert knowledge in this
and thoughts on the opportunities
fforded by sustainable development.

‘The wealth of friendly exchanges
gontinued over drinks in the
exhibition area to close this first day.

On Wednesday, 11th March, Thibault
de Maillard, SOPPEC, France,
chaired the session on the art of spray
“and foam. He shared his vision of
“gerosol as a “modern” packaging, his
knowledge of the technologies used
1o respect safety and the environment,
in addition to the new “technical
applications™ markets. Having set the
tone, the ensuing presentations:

alberto Geier, Coster, Italy, gave
ating lecture on the process of
eveloping BOV and advantages of
is technology.
Jacques Keldenich, Nussbaum
Guhl, Netherlands, took stock
'« Can—in—can »; he described
e technical performances of
this innovative technology,
'piementataon and present and
!. e uses.
. Sébasuen Gaspari, Aerocan, France,
described the development of piston
[m technology and its applications.
?[_he part of his paper on future

prospects for this technology was
particularly interesting.

+ Philip Brand, Lindal, Germany,
addressed the range of uses of
Truspray technology and its
considerable potential for reducing
the size of aerosol cans.

« Ric Berger, Clayton, USA, focussed
his outstanding presentation on the
very technical, but essential point of
valve crimping.

« Richard Garon, Spraylogik Ltd,
Canada gave a brilliant paper on
the combination of electronics and
aerosols in addition to the possibilities
afforded by micro—reservoirs. He set
participants thinking about an infinite
field of applications.

» Manel Torres, Fabrican, United
Kingdom, focussed his paper on Spray
—on fabrics, a particularly innovating
technology for fashion, textiles, health
and dressings for example. To finish
this morning with a « flourish », the
2009 Paris Aerosol Awards proved to
be a very good year !

To emphasize technological
innovation, more often than not
invisible to the consumer, the Jury
singled out the following products for
a Paris Aerosol Award:

« Cryozone» by Kéraskin Esthetics,
L'Oréal, for the « New Market »
category

« Sylva Gun » by Soppec, for the «
Functionality » category

« L'huile d’olive extra—vierge
pulvérisée » by Noveo, Fareva, for
the « Design» category

« Naturprotect», Sanex by Sara Lee
for the « Aesthetics and Artwork »
category

The Jury wished to give the following
innovations a special distinction:

« What a feeling » by Tubex

The « Fructis Style » range, Garnier,
L’Oréal.

The jury warmly thanked the
companies that entered very
interesting products for the 2009
Paris Aerosol Awards and hoped they
would compete in large numbers for
the 2010 edition.

After the lunch following the Paris
Aerosol Awards ceremony, Pierre
Goffinet, IRFAQ, France, chaired

the second part of the session on the
Art of spray. His opening address on
formulation and its relationship with
“spray” quality keenly interested the
participants. He was followed by:

» Laurent Pagnard & Gérard Orlando,
Farevacare, France, who described the
work done to develop an « olive oil
spray » packaging, singled out with a
» Paris Aerosol Award.

« Matthias Prox, Fennel Cosmed,
Germany, who presented the latest
developments in the self—sealing
system, which meets the specific
demands of different product
formulations.

» Jean—Marie Poppe, Altachem,
Belgium, who took stock of
innovations in polyurethane foam
dispensing and valves for viscous
products.

» Keiichiro Teramoto, Daizo, Japan,
who gave a comprehensive overview,
illustrated by examples of innovative
products using aerosol technology in
Asia.

» Emmanuel Mauduit, Rexam, France,
who discussed mechanical technology
performances for difficult bulk

spraying.

The quality of the presentations at this
two—day conference was underscored
by the participants. The exhibition
proved highly relevant for exchanges
between Brand packaging experts and
their suppliers.

The fourth edition of Aerosol Forum
is being prepared for Tuesday 9th and
Wednesday 10th March 2010 in Paris.
A session will be devoted to Health
Products. A call is made for proposals
for papers on the themes: new fields
of aerosol use: materials, TTS,
forming, artwork: dispensing systems;
elc.

To promote aerosol technologies for
food markets, catering at the next
Aerosol Forum will be organized
around a « Paris Aerosol Restaurant »
animation. Professionals are kindly
requested to inform us before the 8th
January 2010 about: beverages and
accompanying products; bread:; sauces
and garnishes for starters, appetizers,
cooked dishes; cheeses; desserts,
garnishes and decoration, etc, @
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