he versatility of metal

packaging was fur-

ther demonstrated at
the Aerosol Forum in Paris
last month with a number of
innovations being introduced,
including the development of a
fabric that is sprayed from an
aerosol can, a solution wel-
comed by the fashion industry.

Also in Paris, Diet Coke is
celebrating its 20th anniver-
sary with the launch of limit-
ed-edition aluminium bottles
made by Boxal.

And incidentally, this
month, The Canmaker is 21
years old.
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